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Introduction to 1
E-commerce Chapter

Dr. Pooja Jain and Dr, Kamaldeep Kaur

Chapter Objectives

« Introduction « EBE-Commerce Business Models
+ Process of E-Commerce » Introduction and meaning of
Internet

« Significance of E-Commerce

. i th of Internet
« E-Commerce and related Evolution and growth

concepts « Structure of Internet
« Modes of doing an Online + The Internet Protocol Suite
Piasitiess » Internet, Intranet & Extranet
' g:m““;;“: #€ape o B- . WWW (World Wide Web)

. Myths about E-Comraerce » Launching an Online Business

. Fﬂfﬁéﬂ behind E-Commerce

L ﬂ,i Introduction

mmerce (e-commerce) is a growing aspect of the business
1e internet has led to the birth and evolution of e-commerce.

e-commerce is the use of internet to conduct business. E-
ecome a key component of many organizations in the
,',_-trade, Therefore, itis unpnrtant to understand what e-

ter "m&ttem;at toanswer the above questions. In addition,
related concepts, advantages, disadvantages and






